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Communications

, tools used to store and deliver information or data
— , various media, content, buying and placement for advertising
— , communications delivered over mass electronic communication networks
— , electronic media used to store, transmit, and receive digitized information
— , communications delivered via electronic or electromechanical energy
— , media with hyperlinks
— , all means of mass communications

— , communications that incorporate multiple forms of information content and
processing

— , a broad term encompassing the amalgamation of traditional media with the
interactive power of computer and communications technology

— , mass media focused on communicating news

— , the news media of the United States of America

— , communications delivered via paper or canvas

— , any media made available to the public

— , devices used to store information

— , media disseminated through social interaction

- , @ European Union initiative to support the European audiovisual sector
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Find love or friends in a new way f
Kl Like

L apim withe Face oo

‘© [EZI

= "~ Free Worldwide Webcam Chat & Dating

New Person com account
E-rhai
Your Hams:
Higdndmai
Gender i Male Female
Date of Birth: Day + Month « ‘Year +«
Lty Fhlsdalphia, Lnitad S1akég

Fasswnrd:

1 agree te the termis of senvige

Mobile Apps:
Comtact s | Pobvacy | Temms | Advietise | Feedback | Helo o P
D GERBERA LIMITEL, 2006 — 2011, Syite T250, Eurcpsat, Roraitar ﬂ md rl'-('F'T_ D App StDI'E

This sité Contamns matura material. You cant ute urleos you 3rd o least 18 w0,
All models were 18 years or alider at the datoe of production.
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The best phone
for business keeps
getting better.

IFNGme & |15 The Most DoAsertul, T ex il

1ol itk phone ever. With new features like
callmg, improved
mmatl, and enhanced security, iPhone makes

multitasing, Face lime vigeo

1 MGre senss 1or vour biusiness

App Stre Volume Purchase Program for Business.

Unleash the power of the dipp Siore to vour entire workforce.

A FT FREAE N

Apps for e e
Buninail &pgl fa1
Phore decigned 1o help
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Apps Tor every business.,

There are thousands of thind-parmy iFlose apps designed 1o make
vour business more Prodociise. ¥Viold Canm Manage your siles plpslineg.

Ap inue your accounting system, or even attend a web conference via
iPh e

And with 135 4 you can orgamize your Home soreen with folders than
Wiou find and LWEonch your TEVvanine Spas Wwith just & couple of taps. With
50 malyy To2ls 1o Choose Tron, iPhesre niakes it easy 1o ger weork done
amywhere.

Find apps avadlal:le for business »

Whatewver you need, you can buwild it.

The &55 50 s a robust spp dewelopmeno environment thar gives you
eysrything you need oo oreare customized, securs, and stable apps for
your enterprise. Youw can also securely host and wirelessly distribuce o
update in-house appes o0 employess, kesping them current anywhers,
AFTYTIME . STAM Crealing AppS for your Smplowess By fegistering for the
WS (Daee|oepeer ERTerprise Pro@ran.

L Mo 10 et STart®d with an-hoaese app devsERprmienr
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iPhone in Business Profiles.

Across industries and professions, iPhone is transforming the way
companies do business. Learn how companies, large and small, are
using iPhone to do work in new and innovartive ways.

Discover hio Business ansg Lislng PRI & II'|.l_|'I'r'J'

Business Features Integration Apps for iPhone iPad in Business
REady 1ar BdsiREss an day ans LEAFR Ndw 10 deplay Hhans in you ApRL e ignsd FoF fhe BLESIREEE LEEf HAd | & FEAAY TEr Wark, fghl gt ol
busimness the hox.
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Apps for every business.

With business apps in the App Siore, and the power to

build vour own, there's an app for almost anything.
Build wour oween.
— Lizarm hices »

See featured apps available /m the &pp Store -

w Check aout apps for business,

Apps used ar illumina

Humina e

Weind ity [Duiirma B
“iPhone and the apps we support gives us what we
nead to do our jobs. We can do calculations and L-J Telepon
data searches, manage sales, handle day-to-day
business. iIFhone is the perfect tool for us.”

0 x " — g
Jay Flagsy. Fresdaent Jmd CED

e WabEx SR Tareg
Mestng Cenied L o
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Powerful Social Media

CACagnc g
Strategy
Var: I m vy
facebook v
Obama has 380% more Obama has 403% more subscribers
supporters than McCain than McCain & 905% more
Obama: 2,379,102 supporters Viewers than McCain
McCain: 620,359 supporters - “Race” Speech 3.8 MM YouTube

e 4 MM Cable-3 channels

A A 4 A A A1

Obama has 240 times more

Obama has 380% more followers than McCain

supporters than McCain Obama:

Obama: Friends: 833,161 @barackobama has 112,474 followers
McCain: Friends: 217,811 McCain:

@JohnMcCain 4,603 followers

www.web-strategist.com/blog/2008/11/03/snapshot-of-presidential-candidate-social-networking-stats-nov-2-2008/
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What is social media?  Soaiig

“Social” — refers to instinctual needs humans have to

connect with other humans

“Media” — what we use to make connections with other

humans

“Social Media” — how we can use technology effectively to
reach out & connect with other humans, create a

relationship, build trust
Media used for social interaction

2 way communication - interactive dialogue
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Time to reach 10 million users 780 days
16 days

852 days

o 100 200 103 400 500 600 700 £00 00
by 4 Lean Haland
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Types of Social Media CAagic biig

Written word
Telegraph
Telephone
Radio
Television
Email
Websites
Photographs
Audio

Video

Mobile phones (cell phones)
Text messaging

Picture-sharing

V-logs (video blogging)
Wall postings
Music-sharing
Weblogs

Social blogs

Internet forums
Podcasts

Social bookmarking

Virtual game worlds (video
games)

Virtual communities
Social networking
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Social Commeant &

Bookmarks Repulation
Crowdsourced
Pictures
I Blog Platforms
LivaeCasting - -"-_ L L e
Video and Auwdic Sl SRt = [ B

Wik " ﬁnﬂﬂ. i Bloge/Conversations
| igg

Abusic Blog Communities
Micromedia
Ewvanis
Lifestreams
Documents
Specific 1o Twither
Wideo Aggregalion
Sociad Metworks
Location i Mata
Solis, B. (August 5, 2008). Introducing the conversation prism. Retrieved CUSIOImers - Tl

from

Sarvice Nehworks



Opportunities in Social Media

Knowledge

Sharing

e Blogs
e Microblogs

e Ex. Twitter,
Wordpress,
Blogger

Life Sharing

* Photos
¢ VVideos
¢ Ex. YouTube, Flickr

Social
Networking

e Connect
¢ |[nteract

¢ Ex. Facebook,
MySpace

Business
Networking
e Connect

¢ |nteract
e Ex. Linkedin

Ty © N0 . BT A, T

Lo P TR LY R I
bl sy e Ban i
&Uﬂﬁf_.ﬁl.

e 7 e Cinna Correrssos o

Public Relotions

Community
Building

e Collaborate
e Collect

e Ex. Ning (social
networking
communities)
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Linkedin
i zinger [ I Youll
TWItter Eoloarspring m-ip.r.r S SO f’mm
:f:rm hhhhh e tubemogul
Coogle Py et iesinis
Facebook 3 =
You Tube

Blogs: WordPress, tumblr

Photo Sharing: flickr, Instagram...
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 Twitter:

e QOver 200 million Twitter users worldwide
e Over 90 million Tweets per day!

* Facebook:

e Almost 700 million active users

e Average user has 130 friends

e People spend over 700 billion minutes per month
on Facebook

* LinkedIn:
e 90m+ professionals around the world as of
January 2011

e 20m+ members in Europe as of December 2010
e 5m+ members in the UK as of December 2010



S Al ST Pl sy
=P 3.05 b)‘ 93 )é ,é&(ob‘ e

Sl el Slea s & o sz, °

Social Media e 1 il LD ke Sl o M 3
- =~ FaN L =

s TIRIAVNTIEIG v o

D o S ehds ®
4 by( 4 5 ° °
Gad bl g0 S oA

You = R T\
im0 r =y L9 Sl sl &l ol gL sl ok el an s °
@ Y G C -

05 ALl S22 $_S ol o gal o S eade ®

S D Q

Soby ool J ot Flod ap 9 o o ap alit oo S eals  °
DOLO o
\ /

Sloss dﬂ‘:)z‘ 2 &‘?4"1




-
O
=)
=
-
Ve
O
-

‘lll'llli
-III,
b

r
y 1.
(

)

$

Ob2 20 1o pablar 5 o gk 2ol e bLEL) L
i o NS s

<L _Ub e ML Sl ey SV D o Lis
a S e of Pl A il Sbd 9 s
it o eslis) Ll o O

S L cal_s b Lo Cilias ol aiw Lo
bli_l o &Il Sbopd 9 e 3_ S g 23 penPlins
P N D e el o o T L -

.)’




Tgieny N0 - BT 0. FEV
e e T

fongos Bilg) 39 FsP 1 Slenig

ol T o 21 0oliis) s 00y plllL o i
Db ol A L o gV 0
e sain

P B 2 D s Ll e DL
et < NI~ Sblas L

ol 0 _ole bl g ade Ve 2l _ide ®
(o_lo 2 o0 s

0;-'«“ ra/'J/ -~ V.L"’ O sl Qe J'u'—r. °
.)ﬁ‘;’ 'a",




fooges ilgy 30 P 12 Ollanig

eyl oqu oT 2l oolai,l o 0 o= olﬁ_b ——
Il fudh s Sl bl L o JLU
Chlas L ot Ll 2D o Ll e bLEL)C

I

~

Lol 2 g ol Lo _ole Colas ¢ sl Voo 2V _duder °
fﬁwoﬂir@;;,»(%w?‘\-é‘u‘« °
.J’

.%ldﬁ\i.,ﬂ/l&;ll,(lylﬁ ¢




Floizt dluy woil gogos Wilgy LT s

Sl

il 3 e bl pl o LDy o 1

OT(uwM,AJ..;L,é,'a;;,;_n,A,.An,;fjt

D a7 Or

gt S oyl G o s gl o S i e bzt SV 0
e N D ey il bl

DN yh 30 i oy et B D e o T

~)J;434\€/U/Jﬁfud/@‘:)/‘)




o 0 - BT i, BT

Soia! b dilw,y o T émq

3 L B = N | :-"'I-'

Baekel. T. (April 27, 2009). Where is everyone? Baekel Online Magazine. Retrieved from
http://www.baekdal.com/articles/Management/market-of-information/.
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The illiterate of the 215t
century
will not be those
who cannot read and write,
but those who cannot
learn, unlearn, and relearn.



g M0 - BT DA, BRI
H_H'\h. L T R L

T % LT
£ e¥s Sl

Social Media is a Tool for PR in the 215t Century




www.drjalall.ir

b e S oL il S
Al I col T yob, &_2 ol s
“’;L,
|l ek & Gl s Slo b S
S _siaad o






M T N B NPT
lgsisg o] OlGagicbi

= = L
Pulalic Relctions

The Web Is Dead. Long Live the Internet

By Chrs Anderson and Michael Yol ASogust 17, 2010 | 9:00 am | WWired September 2010
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 Video will account for 80% of
Internet data traffic within
four years!

- The equivalent of 11 billion
DVD’s, or 3.5 million years of

information.
« Every minute 3.5 hours of video are added

(1 Tube
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« 96% of GenY’s have joined a social network
549 post content or tweet daily...
« 34% post opinions about products and brands...

« 78% of consumers trust peer recommendations ...while only
14% trust advertisements




Internet penetration and freedom
Selected countries

100
EntamD Gﬁnuth Korea
£ O United States
o O
Estomia GealY
=
= 60
IE:' {:}Hal.aysia Bahrain
E O
o Saudi Arabia
s 9 Brazil @ Turkear% P O
Venezuela O Tunigam{:h'ﬂa
Jordan©
O Eaypt olran
20
Dlndﬂnesia
South Mrica{:}
India
o Euhaﬂ_jﬂuma
ﬂ 1 | [l 'l
0 20 40 60 a0 100

Internet freedom score® (O=best, 100=worst)

Source: Freadam House, Freadom on the Net 2011 *Based on limits on content and violations of user rights



