. 0 = v
e B Y
; i IR D T Lt







6d b Qo6 -




99 jho g w8 4b

diad ga (e )y JlSel




|lgizo juac j> 650 | —I> S D> p—adlao

Slods g US Ol oo

[ d ¢

EEBCIBL




|lgizo juac j> 650 | —I> S D> p—adlao

[ d ¢

8T lgizo G818




Oler 59 Ca il 31 ooliint 38 o 4o

Internet Users and Penetration Worldwide, 2013-2018
bithons, % of population and % change
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Felix Kjellberg
(PewDiePie)
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What are the MOST EFFECTIVE types of content used?

Articles/case studies
Videos

Infographics
Research/white papers
Webinars/online events
eNewsletters
Photos/illustrations

News releases

Ascend2

54%

46%

Content Marketing Trends Survey, N~290
Ascend? and Research Partners, Published March 2015
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Global Mobile Data Traffic Growth / Apps

Video to Exceed 72 Percent of Mobile Data Iraffic by 2019

Exabytes
per Month

.-

- ! e

2014 2015 2016 2017 2018

* Figures {n) mfer to 2014 and 2019 mobile data traffic shares

57% CAGR 2014-2



US Mobile Video Viewers, 2010-2016
millions, % of population and % of mobile phone users

1101

2010 2011 2012 2013 2014 2015 2016

B Mobile video viewers 2 % of population
M % of mobile phone users

Note: mobie phone users of any age who watch video content on mobile
phones through a mobyvle Growser, subscnptions, downloads o spplicabions
at least once per month

source: eMarketer Apnil 2012; confirmed and republished, Aug 2012
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Top Categories on Google Play (50K+ Downloads)

Top 3 (Paid apps): Travel, Personalization, Entertainment
Top 3 (Free apps): Entertainment, Personalization, Lifestyle

Travel & local
Social
Shopping
Photography
Personalization
Music & Audio
Media& Video
Lifestyle

m Paid Apps
M Free Apps

Entertainment

Communication

Business
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* |nstagram
* Blog.ir

* BaaS.ir BCICIS YOU

* YouTube g Jnstogrom 6

| Prezi
* Soundcloud Share @) i ()
e Slideshare

Prezi
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=2 CAS

¢ (Content Pool) 1gixo g2uiw! Slovs>

Comaduind 99 W 99 ¢ (Streaming) Kiwod pw!
BaaS.ir 49 ...g (Push Notification)
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